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About IRAJ Research Forum (IRF):

The IRAJ Research Forum is an International non-profit academic association under
‘Peoples Empowerment Trust’” with the stated goals of promoting cooperation
among scientists, defending scientific freedom, encouraging scientific responsibility, and
supporting scientific education and science outreach for the betterment of all humanity. It is
the one of the world’s largest and most prestigious general scientific society.

Objective of IRF:

< To provide a world class platform to researchers to share the research findings by
organizing International/National Conferences.

< To use the research output of the conference in the class room for the benefits of the
students.

< To encourage researchers to identify significant research issues in identified areas, in
the field of Science, Engineering, Technology and Management.

< To help dissemination of their work through publications in a journal or in the form of
conference proceedings or books.

< To help them in getting feedback on their research work for improving the same and
making them more relevant and meaningful, through collective efforts.

< To encourage regional and international communication and collaboration; promote
professional interaction and lifelong learning; recognize outstanding contributions of
individuals and organizations; encourage scholar researchers to pursue studies and
careers in circuit branches and its applications.

< To set up, establish, maintain and manage centers of excellence for the study of /on
related subjects and discipline and also to run self supporting projects for the benefit
of needy persons, irrespective of their caste, creed or religion.

About ThelRES:

The Institute of Research Engineers and Scientists (ThelRES)is a non-profit
organization that promotes the Engineering and Technology, related latest developments
and issues to be discussed and experimented through interactions amongst the researchers and
academician across the globe at a common platform in association with The IIER, Academics
World & ISER.







Dr. Md. Al-Amin Bhuiyan
Associate Professor

Dept. of Computer Engineering
King Faisal University

Al Ahssa 31982, Saudi Arabia

Prof. (Er.) Anand nayyar

Department of Computer Applications & LT.

KCL Institute of Management and Technology, Jalandhar
G.T. Road, Jalandhar-144001

Punjab, India

Prof. Aleksandr Cariow
institution or Company: West Pomeranian University of
Technology, Szczecin

Dr. P. K. Agarwal
Professor, Deptt. of Civil Engineering, MANIT Bhopal ,Ph. D: IIT Kanpur
M.E: Civil Engg.IIT Roorkee, Membership: Indian Road Congress (IRC), Institute of Urban Transport (IUT)

Dr. VPS Naidu
Principal Scientist & Assoc. Prof., MSDF Lab, FMCD
CSIR - National Aerospace Laboratories, Bangalore, India

Mr. P. Sita Rama Reddy
Chief Scientist ,Mineral Processing Department, CSIR - Institute of Minerals & Materials Technology
Bhubaneswar, India, M.Tech. (Chem. Engg., IIT, KGP)

Dr.P.C.Srikanth,

Professor & Head, E&C Dept, Malnad College of Engineering, Karnataka
Senior Member IEEE, Secretary IEEE Photonics Society,

M.Tech: IIT, Kanpur, Ph.D: In IISc Photonics lab

Prof. Lalit Kumar Awasthi,

Professor, Department of Computer Science & Engineering
National Institute of Technology(NIT-Hamirpur),

PhD, IIT, Roorkee, M. Tech, IIT, Delhi

Dr. Chandra Mohan V.P,

Assistant Professor, Dept. of Mech. Engg., NIT Warangal,
Warangal. Ph.D : Indian Institute of Technology(IIT),Delhi
M.B.A: Alagappa University

Prof. I.Suneetha,
Associate Professor, Dept. of ECE, AITS, Tirupati, India

Dr.s. Chandra Mohan Reddy,

Assistant Professor (SG) & Head,Dept. of Electronics & Communication Engineering, INTUA College of Engineering, Pulivendula,

Ph.D,J.N.T. University Anantapur, Anantapuramu

Gurudatt Anil Kulkarni,
1/C HOD E&TC Department, MARATHWADA MITRA MANDAL’S POLYTECHNIC

* * %k




24.

25.

26.

27.

28.

29.

30.

31

Distribution Pattern of the Dormitory Business and Community-Impact in Salaya
Area, Nakornpathom Province.

» Saran Jirapongsuwan, Chutikan Sriviboon, Tawatchai Suphuan, Bupphachat
Sudjai
Night at the Museum : A New Generation of Creative Tourism

»  Siriman Wattana, Suwannarit Wongchaum

Information Literacy of Foreign Undergraduate Students

»  Siriporn Poolsuwan, Thanakorn Uipanith, Ratanavadee Takerngsukwatana,

Ansaya Arunpoolsub

The Application of the Principal-Agent Theory to Thai Governmental
Management: A Case Study of Suansunandharajabhat University

¥» Vilasinee Jintalikhitdee
Guideline of Cultural Tourism Management Case Study The Arts and Culture
Office at Suansunandharajabhat University

»  Weera Weerasophon

Genglish Learning Strategies of Chinese Major Students
»  Wichuda Kunnu, Chantima Wangsomchok

Domestic Tourists Motivation Towards Kamchanod, Udonthani, Thailand

»  Kankanith Kullachatteeratham, Kwankhao Poonperm

Demand Forecasting of Emergency Resource in Humanitarian Supply Chain

»  Iman Ghasemian Sahebi, Ahmad Jafarnejad

* % K

100-104

105-108

109-113

114-117

118-121

122-124

125-128

129-136













Domestic Tourists Motivation Towards Kamchanod, Udonthani Thailand

III. RESEARCH METHODOLOGY AND
RESULTS

3.1 Research Methodology

This research was objected to study the profile of
visitors and their travel motivations towards
KamChanod, UdonThani Province, Thailand.

This research utilized the quantitative research method
with the unknown numbers of tourists come to
KamChanod. With this infinite numbers, this research
distributed 400 questionnaires to the domestic tourists
who came to visit KamChanod during March — April,
2017 according to Krejcie and Morgen (1970)’s
sampling table. The questionnaires were distributed
with accidental sampling around KamChanod’s area
and were returned at 400 questionnaires. The
questionnaire comprised of 3 parts: 1) the demographic
of the respondents, 2) the closed-end questions about
the respondents’ behavior such as the purpose of visit,
the travel companion, transportation, travel
expenditure and travel information seeking, and 3) the
motivation towards KamChanod; which were the pull
factors according to 5 A’s of tourism attributes [3]
These data were analyzed to find the levels of
motivation based on descriptive statistics with
arithmetic means and standard deviation to describe.
For instance, the level of average of 5 namely 4.21 —
5.00 (maximum) 3.41 — 4.20 (high) 2.61 — 3.40
(medium) 2.60 -1.81 (low) 1.0 — 1.80 (minimum).

3.2 Results

The result of data analysis is presented in 2 parts. Part 1
reports the demographic profiles of the respondents
and their travel behaviors and part 2 shows the level of
motivation towards KamChanod of the respondents.
The demographic profiles of the respondents were as
follows; most of respondents are female (61%), ages
between 30 — 40 years (48%), working with the state
enterprises (36%), average incomes are not more than
7,500 $ annually (50.5%), and hometown original in
Bangkok (30%). Their travel behaviors were as
follows; worship for the good fortune (66%), mostly
travel with family members (60.5%), travel with
personal vehicles (75%), travel expenditure was lower
than 100 $ (51%) and received KamChanod
information via TV and other medias (49.5%)

Part 2 represents the level of motivation of the

respondents towards KamChanod using mean (A_’ Yand
standard deviation (SD) are shown in tables 1 — 5.
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beautiful

Trends from TV series 434 0637 High
(Nagi)
Total 4.406 0.587 High

Table.1. The level of tourists’ motivation towards KamChanod
in terms of Attraction

The data shows that the most motives that pulled
tourists to travel to KamChanod were that KamChanod
is the place related to Buddhism, cultures and tradition
and also it is the place to ask for benediction, good
fortune, and lucky numbers.

Roads 3.49 0.566 Medium

Road signs 3.42_ 0.652 Medium
Several routes to .

reach KamChanod 3.36 0.891 Medium

Total 3.39 0.755 Medium

Table.2. The level of tourists’ motivation towards KamChanod
in terms of Accessibility

The data presents in this table were the accessibilities
that roads, road signs, and routes to reach were at the
medium level of motivation. These may means that
accessibility is not important factors in order to visit
KamChanod.

Parking lots 320  0.679 I\‘m"--ml

Souvenir shops 3.14  0.646 Mcuiun
Rest ar=~ 3.17 0.7 Medium
Restaurains 2.86 0.6uv+ Low

Total 3.084 0.677 Medium

Table.3. The level of tourists’ motivation towards KamChanod
in terms of Amenity

This table analyzed the level of tourists’ motivation
towards KamChanod in terms of Amenity was that the
overall facilities were at medium level but the
motivation about restaurants was at low level, it may
because of that respondents were not seen food and
beverage important as the motive.

Waste / shops / 3.04 0.685 Medium

restaurants /  toilets

[ ] | oz
Legend and history 440 0.548 High Price of rice offerings to 2.92 0.587 Medium
Buddhism relate . Lord Naga
cultures and tradit(ii(,)n 440 0.649 Maximum tourists organize 2.64 0.540 Medium
Ask for benediction, security 321 0.589 Medium
good fortune, lucky 443 0.605 Maximum Total 290 0.58 Medium
numbers Table.4. The level of tourisws mvuvadion tewards KamChanod
The ccenerv j- A Ac n Ann TYAL in terms of Administration.
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