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Forecasting of purchase OTOP products by association rules

Nisanart Tachpetpiboon
Computer Science Faculty of Science and Technology Suan Sunandha Rajabhat University
Email: nisanart4516@gmail.com

Abstract

The forecast of purchasing OTOP products by using association rules methods, its objective was to
find the association rules forms of OTOP products by using the association rules methods. So, we compiled
the document of Dessert native Phetchaburi goods sale in 2017. The result of goods amount was 4,150 and
it was 17 lists of goods, and we also found the association of purchasing Dessert native Phetchaburi products
by using FP-Growth of the association rules methods. First, we tried to understand the business and
document. Then, we prepared the document of creation of sample model, assessment. And, it was ready
to be applied. The studying result is the probability to buy Look Choup together with Kha-Nom-Maw-Gaeng
or Thong Yip together with Kha-Nom-Maw-Gaeng or Look Choup together with Thong Yip or Look Choup
together with Kha-Nom-Maw-Gaeng and Thong Yip is 18 percent of all purchase. The research guarantees
that the probability to buy them simultaneously is 100 percent. The probability to buy Toddy palm cake
and Kha-Nom-Maw-Gaeng together with Look Choup or Toddy palm cake and Kha-Nom-Maw-Gaeng
together with Thong Yip or Toddy palm cake and Kha-Nom-Maw-Gaeng together with Look Choup and
Thong Yip is 17.7 percent of all purchase. The research guarantees that the probability to buy them
simultaneously is 100 percent.

Forecasting of purchase OTOP products by association rules can be adapted to other products to
forecast customer demand and support businesses efficiently. The Forecasting can be used for adequate

production planning, position and public relations and also match customer demand as well.
Keywords: Forecasting, association rules
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