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INTRODUCTION 

We would like to welcome our colleagues to the International Business Tourism Transport Technology Social Sciences 

Humanities Education Research Conference.  It is the seven series in 2016 of Conference on Business Tourism and 

Apply Sciences was held in Amsterdam.  As always many members of the ICBTS 2016 community look forward to 

meeting, sharing and exchanging their research ideas and results in both a formal and informal setting which the 

conference provides.  Likewise, the concept of alternating the international conference every one month on April to 

November between Europe and the rest of the world is now well established.  This year’s event in London (UK)  Paris 

(France) Munich (Germany) Amsterdam (Netherlands) Boston (USA) Toronto (Canada) London (United Kingdom) Zurich 

(Switzerland) Berlin (Germany) Tokyo (Japan) and another continues with the cultural following the very successful and 

productive event held in London-Zurich in August 2016 in the field of various types for international academic research 

conference on Business Economics Social Sciences Humanities Education and Apply Sciences.  As usual The ICBTS 

2016 brings together leading academics, researchers and practitioners to exchange ideas, views and the latest research 

in the field of Business Tourism and Apply Sciences. 

The theme of this event The 2016 ICBTS International Business Tourism Social Sciences Humanities and Education 

Research Conference is “Opportunities and Development of Global Business Economics Social Sciences Humanities 

and Education” It is also represents an emerging and highly challenging area of research and practice for both academics 

and practitioners a like, The current industrial context is characterized by increasing global competition, decreasing 

product life cycles, Global Business, Tourism Development, Social Sciences Humanities Education Apply Sciences 
and Technology collaborative networked organizations, higher levels of uncertainties and, above all, and customers. In 

our view holding this event in Tokyo represents a timely opportunity for academics and researchers to explore pertinent 

issues surrounding Business Economics Tourism Social Sciences Humanities Education Sciences and Technology. 

Potential authors were invited to submit an abstract to the International Conference Session Chairs.  All abstracts were 

reviewed by two experts from the International review committee and final papers were further reviewed by this 

volume with 30 contributing authors coming from 18 countries. This book of proceedings has been organized according 

to following categories: 

- Business   
- Management 

- Marketing 

- Accounting 

- Financial 

- Banking   
- Economic 

- Education 

- Marketing 

- Logistics Management 

- Social Sciences 

- Supply Chain management 

- Industrial Management  
- Information Technology 

- Sciences Technology 

- Transport and Traffic 

- Tourism Strategic  
- Tourism Management 

- Tourism Marketing 

- Tourism Development Policy and Planning 

- Technology Application 

- Communication and Sciences 

- Humanities 

- Health care Management 

- Hospitality Management 

- Hotel Management 
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ABSTRACT 

Abstract—This current case study posed a question towards culture- based tourist attraction in 

suburbanized environment utilizing the case study of Koh Kred in Nonthaburi. Questioning in which 

direction the place should go for, as a tourist precinct nestled in the built- environment setting, with a solid 

background of its tourism, the purposes were to analyze significant points in tourism development, to 

speculate on the tourism life cycle of the site, and to contrive later the proposed plan for sustainability. The 

study was based on documentary study as well as utilizing an observation technique for gathering viewpoints 

of physical environment, and behaviour of visitors and local people, and an in-depth interview with key 

informants. The site analysis unveiled that Koh Kred was in the stage where creative tourism interpretation 

and development could be initiated in the future due to its capacities of cultural and natural resources in 

other zones away from the core magnet, to serve both domestic and international markets. Despite being 

highly susceptible to undeniable changes driven by high degree of urbanization, the site embraces the diverse 

dimensions of cultural and agricultural resources for product diversification and innovation. Yet the 

sustainability issue in all dimensions especially cultural and environmental dimensions should be adhered, 

thereafter the place requires sustainable management in terms of site and visitor management. Quality and 

appropriate interpretation by local involvement will also be necessary to create more impressive atmosphere 

and to direct visitor trails of activities, in which the sense of place and identity must be safeguarded. This 

paper finally contributed recommendations for the place in terms of product diversification and mapping, 

interpretation management and landscape management. 

Keywords—Sustainable Tourism Management, Tourism Life Cycle, Urban Cultural Tourist Attraction 

 

INTRODUCTION 

Globalization has shaped the global economy and preferences of its people in several aspects, including 

the way they consume leisure. A culture becomes a commodity consumed by the members of other culture. 

Many times as seen today, different cultures have also been globalized resulting in the so-called homogeneity 

of cultures. The post- modern man, thereafter, is increasingly seeking for cultural authenticity from cultural 

tourism. The reality, however, is how far a particular culture can be remained with its authenticity in this 

rapidly changing world, where many parts of the world are being transformed by the force of urbanization.  

Koh Kred is a small Sub- District Municipality as part of Pak Kred District, Nonthaburi Province, 

geographically as an island surrounded by the Chao Phraya River, only 20 kilometers north of Bangkok. The 

area covers 4.2 kilometer squares or approximately 2,625 rai of land including 7 main villages . Koh Kred 

was established as the Sub- District Municipality in 1996. The population includes Thai nationals (50 

percent), Thai- Mon (generations from the migrated ethnic group of Burma) (35 percent), and Thai- Muslim (15 

percent) (Wechtunyagul, 2008). The community of Koh Kred has unique historical heritage and identity for 

more than 350 years (Phattanawasin, 2009). The place had served as a refuge to the Mon tribes after defeated 
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by the Burmese between 1774 in the reign of King Taksin the Great and 1815 in the reign of King Rama 2nd. 

They settled in this area as the community with its distinct cultural identity (ibid). The island could be traced 

back to the Ayutthaya period during the reign of King Thaisa of Ayutthaya. A canal was evacuated to create 

a short- cut passageway for water- based vehicles along the Chao Phraya River. Through time, there had been 

the geographical separation of Koh Kred from Pak Kred District (Wechtunyagul, 2008). 

The place has also been facing changes over time, both by the force of urbanization and tourism. This 

paper posed a question towards the place in which direction it should go for, as a suburban tourist precinct 

nestled in the urban setting, to ensure that it would not fail to safeguard its cultural identity and characters 

against the contemporary transformation coming with tourism. Important key points were addressed and 

analyzed in this paper in order to speculate on the tourism life cycle of the place, and to contrive later the 

proposed plan for sustainability.     

 

LITERATURE & THEORY 

 

1.1. Tourism Life Cycle 

Tourism life cycle model in this study refers to the tourism destination or tourism area life cycle (TALC), 

introduced by Butler in 1980, which rather focuses more on tourism development and growth pattern of a 

destination. The model introduces six stages of tourism evolution, namely exploration, involvement, 

development, consolidation, stagnation, and post stagnation (Zhonga & Xiangc, 2008). Post- stagnation is the 

stage that characterizes destination by a period of decline, rejuvenation, or stabilization. Tourism life cycle 

model also demonstrates patterns of tourism development of a place and determines carrying capacity 

defined by physical, environmental, economic and psychological capacities (Butler, 2006), and level of 

authenticity of the place. An exploration stage appears with low number of tourists, most of which are 

adventurous ‘explorers’ or ‘backpackers’ with high interest in nature and culture, close interaction with local 

people (Breakey, 2005), limit of tourist facilities and thereafter socio- cultural impacts are minimal. The 

second is an involvement stage occurred because of gradual development of tourist traffic into the area and 

higher number of tourists. Thus, it is a start of the provision by some locals of tourist facilities and 

infrastructure; yet high local interaction with local people is still high; advertising initiated and tourist 

market and season developed (Park, 2006). At a development stage, the place is more appealing to external 

investors due to an arising of more characterized tourist market and fame induced by advertising; the place 

experiences an extensive advertising and promotion to accelerated demand, and more foreign- own facilities 

in some cases, whereas more physical entities are built. Moreover, local facilities are displaced by more 

elaborate and up-to-date ones, which results in a decline in local participation and control, whereas artificial 

or man- made attractions are replacing original ones. A consolidation stage shows declines in growth rate 

with more efforts put to advertising aiming to extend tourist season and markets, some opposition to tourism 

and clear recreational business districts; and old facilities have been deteriorated  (Breakey, 2005; Park, 

2006). During a stagnation stage, the place faces a state in which its development reaches or even exceeds its 

capacity and it relies more on repeat visitation; tourist type changes to package tourists; there are different 

ways of tourism interpretation seen by new physical developments built in the area and on the peripheral as 

an extension to the existing destination. At this stage, critical socio- cultural, environmental and economic 

problems take place considered a consequence of mass tourism activities occurring beyond the place’s 

carrying capacities. The place may face serious changes of its cultural environment or cultural landscape. The 

last stage of a place is diverged into decline, rejuvenation, or stabilization. The place may lose its tourist 

market and decline, or may rely on weekend and day visitors. It may apply new marketing strategy in order 

to change images or establish new tourist market, with wider effort in combing cooperation of public and 

private sectors in hope of rejuvenation. Interestingly, there also is increased local involvement especially in 
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case of community tourist attractions. The case study of Pai District in Mae Hong Sorn could be an example 

of the destination life cycle of Pai. The tourism during its early stage of tourism configuration had been on 

the trekking and ethnic, and adventure type with the very fresh and authentic local lifestyle and nature, and 

explorer tourists as its visitors. Its second stage represented the UTOPAI stage where the area became the 

paradise for backpackers, had been more popularized in tourist guidebooks, and at a certain point called high 

degree of tourism business entrepreneurs’ attentions into the area. The place had been highly developed until 

the local way of life was close to the modern lifestyle. Later, it has been transforming into the “romantic 

destination”, responding Thai visitors whose perceptions and preferences towards Pai have been mainly 

influenced by Thai mass media and movies (Pongajarn, 2010). The place has been re-interpreted seen in 

building and decorations of places to respond Thai tourist market’s preferences for example places and spots 

for taking photos, eating and drinking (coffee) places and souvenir shops; most of which represent the 

reproduction of memories recalled from media and movies.              

 

1.2. Urban Cultural Tourist Attraction 

Urban cultural tourist attraction is classified within urban tourism, which is derived due to a 

consequence of urban renewal (Ćopić et al., 2014), with a new form of tourism being introduced. It is 

described as the tourism phenomenon in which visitors consume in an urban or city context within a 

combination of contemporary and old cultural environment both in intangible form and in physical fabric. 

There are several forms of demand and supply of tourist consumption activities. This includes, for instance, 

the way tourists spend their leisure time at urban spaces and the commodification of products in souvenir 

industry. Urban tourism introduces an idea that there is a linkage of globalization and urbanization, which 

has transformed towns and cities to be places that serve tourism and leisure activities. Especially, 

increasingly there are towns and cities from the pre- industrial era reborn, based on the demand for the 

consumption of places in a post- industrial society, with so much significance (Page & Hall, 2003). Cultural 

heritage tourism is a travel to receive experiences from different places and activities that reflect or represent 

stories of people from the past to present, including authentic historical, cultural and natural resources. 

Cultural tourism can be classified into 2 characters: (1) cultural tourism products that are “experiences”. This 

focuses on sightseeing and learning for example traveling for learning about history, way of life, learning to 

cook in cooking class, learning about local wisdoms, watching staged performances (performing art) that 

present cultures of particular tribes or indigenous groups, participating in festivals and traditions; and (2) 

cultural tourism in the form of tangible souvenirs, art works, clothes, handicrafts that reflect local wisdoms.  

 

DISCUSSION 

 

1.1. Growth and Development as Tourism Place 

Carried with the migrated Mon tribe was the wisdom of crafting earthenware with graceful and fine- 

artistic motif and patterns, and with an abundance of clay along the Chao Phraya River, Koh Kred had been 

prosperous for its household pottery craft industry during the Bubble Economic period due to high demand 

in the pottery market. This had been until 1995 when the island was hardly affected from the big flood; 

pottery factories and fruit plantations were damaged resulting in the closure of many factories . Many local 

people, especially younger generation, left their hometown to work in factories. This situation also affected 

the pottery- making tradition, which was nearly forgotten and could not be easily transferred to new 

generation (Sirithuwanon, 2008). In the beginning 1997, the Asian financial crisis, known in Thailand as 

“Tom Yam Goong” crisis started, which had affected communities throughout the country including Koh 

Kred. There had been attempts since the late 1996 to revitalize Koh Kred’s economy. The socio- cultural and 
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economic development projects were initiated, including tourism. The first weekend market started for local 

people to buy goods in lower prices with a will to help them to overcome the economic difficulties (Phirom, 

2005). The first community pottery-learning center was established attempting to recover the pottery 

household industry. This was coincided with the government’s policy in tourism promotion, by the Amazing 

Thailand Year campaign during 1998- 1999. 

With a proximity to Bangkok, Pak Kred District has been quickly urbanized with high density of built 

environment, which in consequence has shaped the tourism development of Koh Kred. The place is 

consequently regarded as an attraction for urban leisure and recreation, located in the suburban area . Its 

tourism image has been engaged with river and canals, fruit plantations and Mon tangible and intangible 

cultural heritage. It became one of the renowned and must- visit attractions programmed in the cultural 

tourism routes of Bangkok. The island can be accessed by river- based transport. The only main transport 

vehicles within the island are motorcycle and bicycle. Local people and visitors can travel along the 25- 

kilometers, narrow loop of the whole island with a 1.50- 2.00 meter- wide path made only for pedestrians, and 

bicycle and motorcycle lanes (Phattanawasin, 2009). Through years, the island has received an increasing 

number of visitors, subsequently making an increase in number of motorcycles to serve public transport 

service.   

   
1.2. Defining the Cultural Heritage Significance of the Place 

Koh Kred is considered as the cultural tourist attraction with unique local traditions in connection with 

the migrant Mon tribe and integrated Thai- Mon. Its cultural heritage significance encompasses both tangible 

and intangible assets: the inherited traditions and wisdoms by means of ceremonies, rituals and cuisine; 

earthenware craft- making with evidence of over 100- year old ancient earthenware stove and graceful 

patterns, over 200- year old ancient temples with beautiful arts, for example Wat Poramaiyikawat Temple 

and Mon- style Chedi and Wat Chimplee Sutthawas Temple built in the middle Ayutthaya period. The Chedi 

of Wat Poramaiyikawat Temple near the river became the icon that creates Koh Kred’s unique landscape. 

Other heritage places upon its geographical distinctiveness that provides the agricultural significance, for 

example banana, mango, durian, coconut and pomelo plantations. According to the definitions of cultural 

tourism, Koh Kred can be categorized under the experiential or aspirational definition identifying the 

cultural tourism of the place which “involves experiencing or having contact of differing intensity with the 

unique social fabric, heritage and special character or places” (McKercher & du Cros, 2002). 

 

1.3. Current Status and Condition of Koh Kred as the Cultural Tourist Attraction 

Tourism on Koh Kred, according to the observation, has been characterized by the fact that individual 

households offer services, not in the fashion that community- based tourism does. Products are offered by 

individual households and are at a certain level dependable on what are available on the island, mostly the 

agricultural produces. Other forms of tangible goods and experiences offered on the island are, for instance, 

old- day souvenirs reproduced to serve the nostalgia market, new types of souvenirs offered from outside 

sellers that seem unable to tell the history of the attraction, food and traditional Thai desserts such as Khao 

Chae (cooked rice soaked in iced water, and eaten with the complementary food), a few pottery- making 

households that sell earthenware souvenirs and offer visitors a brief opportunity to learning how to make a 

pottery, and biking. Currently, the most crowded village is the village zone number 7 due to its location near 

the pier where visitors’ transit from the Chao Phraya River to the island, making this zone becomes the main 

node of the attraction. Many other parts of the island are neglected without good landscaping. Some 

residential areas farther inside, and those characterized mainly with fruit plantations are abandoned and 

untidy due to the year 2011’s big flood.        
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1.4. Number of Visitors, Demographic and Trip Profile of Visitors 

Most visitors to Koh Kred are Thai. The number of visitors was derived from the author’s interviews 

with the staff of the car park and of the pier. The number of cars at the main car park outside the island is 

approximately 350- 400 per day during weekend. With an average number of 3 persons per car, there are 

approximately 1,050- 1,200 visitors per day during weekend. The interview with the staff at the pier revealed 

that the transfer boat services were operated approximately 55 trips per day during weekend and holidays. 

Each trip accommodates approximately 30 persons. This makes an approximate number of 1,650 visitors per 

day. Officially, according to Nonthaburi Cultural Office, Koh Kred in 2013 received 559,200 visitors, both 

Thai and foreigners. There are both domestic visitors and international tourists, yet the majority is local Thai, 

whose trip is typically one- day. Families with children, couples and teenagers represent the main domestic 

market groups. The international market usually arrives there by boat trip. This includes westerners and Asian 

tourists, normally coming in a small, private group, with or without tourist guide. Visitors of Koh Kred could 

be classified as the sightseeing cultural tourist type: they visit Koh Kred for cultural sightseeing, yet with 

shallow experience (McKercher & du Cros, 2002). A small proportion of them may also be of the incidental 

cultural tourist type, as they visit Koh Kred without any cultural reason (just to eat out and shop), but 

participate in some cultural activities (ibid). In this case, some learn how to make a pottery offered at the 

pottery- learning center during their visit for shopping.   

  
1.5. Impacts on the Local Culture and Society of Tourism 

The Amazing Thailand Year campaign in 1997 had contributed both positive and negative impacts to 

Thailand’s main tourist destinations during that time, including Koh Kred. The positive side of the tourism 

promotion was the local realization of preserving their traditions. There were the local attempts with the 

governmental support in taking care of their traditions, as well as innovating local products, which were 

awarded for one of the OTOP Village champions in 2004 and 2006 (Sirithuwanon, 2008). Rituals annually 

held during Songkran Days, for example, are still practiced, for instance the traditions of Hae (parade) 

Namwan (sweet drink), Hae Khao Chae, Tak Bat Dok Mai (making merit with flowers ), and the traditional 

play called Saba Mon (a game played within groups of men and women). Nevertheless, some traditions or 

activities have been modified, reduced in the process, and added with new elements to serve tourism, and to 

compromise with the modern time. For instance, the pottery product is produced mainly for mass market of 

tourist souvenir and household decoration, rather than for functional uses. The traditional pottery- art crafting 

has changed to commercial art, reducing its artistic value, and most are crafted in ordinary designs due to the 

fact that the old wisdom of making earthenware crafts is hardly transferred. The situation also contributes to 

the change of jobs of the locals. Moreover, the interviews with some local sellers and a key person who is the 

scholar of Mon culture, whose name was not revealed for his privacy, unveiled that nearly 50 percent of the 

shops opened on the island were run by the outsiders who rented a section or a corner to sell souvenirs and 

foods during weekend. This is why visitors can also find souvenirs the same as in other places. Many 

products are from other places; some sellers have to find or create new products to sell visitors due to a 

certain level of competition. This has gradually diminished the identity of Koh Kred. Its economic structure 

has changed over the past 10 years since it has opened as a tourist attraction. The agricultural sector as the 

main earning source was added by other jobs and earning patterns outside the agricultural sector . Many 

started to do self- employed job such as selling food, drink and souvenirs, motorcycle ride service, riding 

boat and selling boat ticket (Charoenchaisombut, 2011). Nevertheless, it may conclude that Koh Kred tourism 

development has been growing slowly overtime due to the less accessibility and the geographical limitation. 
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These constraints make it difficult to increase physical carrying capacity, even so delaying the socio- cultural 

change of the place as well. 

Tourism development has also impinged upon the built environment on Koh Kred . The positive changes 

on this involve the improvement and development of infrastructure. The tourism industry contributes to the 

transportation development in order to increase accessibility and safety, for instance the improvement of the 

main piers, the walkways and the bridges over the canals for convenient walk and ride, easier access to local 

fruit and vegetable plantations and for flood prevention (Charoenchaisombut, 2011). Yet there are more 

commercialized components and more constructions to attract visitors. The commodification of temples to 

serve tourism can be seen. More signs were built in the temple areas and along the walking trails to motivate 

visitors to make merit. Announcements to persuade visitors to make merit are always heard. Furthermore, 

many areas farther from the main enclave are left untidy. The place’s built environment is in the poor 

condition, which seems to reduce the aesthetics of the place.  

 

METHODOLOGY 

This study utilized a qualitative approach. To collect the data, a documentary study about the selected 

site, an observation technique and an in-depth interview with key informants were employed. The main key 

informant was a local scholar of the community who had knowledge about Mon culture and pottery 

handicraft. The others included villagers who sold goods within the place. The data collection was conducted 

in April 2015 at Koh Kred, Nonthaburi, Thailand.  

  
RESULTS 

 

1.1. Tourism Life Cycle Analysis and Sustainable Development Plan 

1.1.1 Tourism Life Cycle 

Based on the site description, it should be noted that the development of Koh Kred has not been 

reaching the critical stage due to its geographical limitation. Also, it is not facing yet the stagnation stage 

since the current visitor number is quite indicative to that. Thus, Koh Kred may be considered to be in the 

stage where more involvements and development should be encouraged. This may apparently be inferred that 

the place is along the path to be suggested with the sustainable development plan. There are a couple of main 

reasons to believe that Koh Kred can still be planed and developed for sustainability with the involvement of 

diverse groups of people. In the first place, the rest of the areas on Koh Kred still are ample enough to be 

developed to offer more quality experiences, particularly with the bike trail, agricultural trails, and authentic 

household cultural learning. Secondly, the local authority of Nonthaburi Province, educational institutions 

and other non- profit organizations have involved in empowering local people in recording and managing the 

local knowledge and in the heritage preservation aspect. Recently, the present Government selected Koh 

Kred as the first place to launch the Universal Design Community Project as the model of other places 

(Department of Empowerment of Persons with Disabilities). Lastly, what may slow down Koh Kred’s 

development concerns the fact that it is accessible only by boat. This produces both advantage and 

disadvantage in terms of physical development, for instance, tourism infrastructure development, due to its 

physical characteristic as an island. This someway still keeps the island minimal in tourism growth and the 

local living will not change fast, whereas they have rooms for learning and making adjustments along with 

the rapid changes outside. 

Despite relatively high number of visitors to Koh Kred, perceived from regular promotion of Chao 

Phraya River tours, and domestic visits during weekend, a more significant factor that potentially indicates 

potential of the place to face stagnation may concern its physical and tourism resource management and 

visitor management. These factors may threaten visitors’ satisfactory experiences and its own cultural values, 
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and turn the place to be a less quality attraction. From the observation, tourists come only to shop and 

sightsee. This seems to indicate the attraction typology of Koh Kred: the attraction for psycho- centric type. 

Authenticity may not be what this type of tourists seeks for. The local management, if not strong and creative 

enough in representing its identity, may be trapped by this pitfall. 

 

1.1.2. Sustainable Development Plan 

The provincial three- year strategic plan (2014- 2017) aims to develop the quality tourism value chain to 

ensure sustainability in all dimensions of tourism and tourism- related sectors, and satisfaction across 

different stakeholders (The Government Publics Relation Department, n.d.). Thereafter, to achieve this goal 

and to settle away from mass tourism, key sustainable tourism development strategies were derived based on 

the author’s observation and analysis.   

 

A. Resource Clustering for Tourism Product Diversification and Mapping  

The majority of visitors congregating at a few zones highly advertised on the Internet buzzword may 

lead to an insufficient attention to be paid to other zones. In fact, Koh Kred has other areas with different 

resources that can give visitors different experiences and atmospheres. There must be a plan to study how to 

diversify those resources for creating diverse tourism and leisure experiences, as this will also create unique 

destination brand and new market segments. This can be done by identifying a potential of each resource 

cluster on the island, and accordingly developing and mapping the products that deliver distinctive 

experiences. The activity will also allow local people to participate in planning, developing and managing 

their resources. Examples of the product clusters include agriculture- based (learning about fruit and vegetable 

plantations along the canals), cultural- learning (with staying overnight), ecotourism- based (combination of 

nature and cultural sightseeing on bike), and food tourism- based cluster (tasting and shopping). Agro-tourism 

can be an interesting alternative form of tourism in which local farmers can operate and control activities by 

themselves. Local farmers can offer tours to their agricultural plantations, as well as providing entertainment 

and education, which can be fun- filled experiences for the urban people (Budiasa & Ayu Ambarawati, 2014). 

This will create a new market segment, ultimately the niche and quality one. Moreover, each cluster should 

be united in order to produce integral tourism routes connected together into a single story. One of the keys 

to success in creating tourism product diversification regards the idea of knowledge- based management, 

which requires research- based strategy. Local knowledge management should be realized and implemented 

in all villages. The local government should put more effort in finding local experts from each village zone, 

empower and facilitate them in conveying their tacit knowledge. The knowledge of traditional wisdoms 

related with Mon culture must be passed to younger generation to safeguard its sustainable existence by 

means of tourism mechanism. Temples are the central place of all communities. Most cultural activities start 

from and are held at the temples. This means that the temples can be the center of tourism knowledge 

management and monitoring: the communities’ tourism knowledge learning, sharing and distributing. Key 

persons from the temples and community leaders need to work in effective cooperation in motivating the 

community members to involve in the knowledge management. 

 

B. Interpretation Management 

One of the key heritage management factors for sustainability is to communicate the significance of the 

cultural heritage (International Council on Monuments and Sites and ICOMOS International Cultural 

Tourism Committee, 2002). The management of accurate and impressive interpretation of cultural resources 

with attractive activities must be carried out. For example, the traditional craft patterns of the Mon pottery 

can be commoditized with other forms of products in order to preserve and represent the intrinsic value and 
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the heritage of the Mon pottery that is going to disappear. The product messages can be designed with the 

interpretation by local people or it may leave some rooms for visitors’ personal interpretation and selection. 

Good heritage interpretation therefore influences visitors’ heritage consumption (Goulding, 1999). They will 

be introduced what they should do first and later, in order to complete or fulfill their trip at the place within 

their affordable time. Moreover, they will learn to love the place, as this is what the interpretation message is 

designed for. The tourism diversification strategy mentioned above, if not practiced with impressive 

interpretation, may not be able to create visitors’ appreciation towards heritage preservation and destination 

quality brand. Furthermore, there must be both the documentary and drama parts of the interpretation 

management (Gunn, 1988), and signage is a critical issue in this case as it does not present adequately the 

documentary part (information), whereas the drama part (design) is not appealing. Currently signing on Koh 

Kred is just to give names but without inspiring content and design. If the place would like to promote biking 

on the island, signage and mapping must be ready and able to facilitate visitors to bike with pleasure. Well- 

marked cycling routes and paths must be prepared with bike information points and bikers’ confidence in 

safety taken into account.  

 

C. Environmental and Landscape Management 

Zoning can be one way to manage the environment and landscape on Koh Kred . An example is the case 

of sellers. They are ranged from those who have small good stalls; those who have their house area dedicated 

for selling; and street vendors who are hawker and who have small kiosk selling drinks, sweets, fruits and 

local vegetables. Due to the fact that the selling space is very narrow on Koh Kred, special zones should be 

provided, especially for street vendors group, who are currently selling on the walkway. Potential advantage 

of grouping street vending in designated zone is to create orderly, attractive and pleasant look. Market place 

with orderliness or marketing mix of place can build up positive attitude of visitors (Wongleedee, 2015). This 

means that it can influence visitors or buyers’ feeling to revisit. Moreover, this technique also motivates 

visitors to gather at street- vending zone, which consequently increases possibility in selling to street 

hawkers. This supports the idea of pro- poor tourism. Furthermore, if the attraction would like to make bike 

ride come real on the island, there must be the management of bike trail landscape. Today, bikers and 

walkers share the same lanes on the island that is quite narrow. The question is how to manage the 

satisfaction of biking and walking visitors. Bike and walk trails should be separated to increase walkability 

and biking pleasure. Visitors require orientation towards main features and facilities at the attraction 

(Shackley, 1999). Designing the physical landscape helps this. Thus, the physical landscape at the entrance to 

Koh Kred must be designed somewhat similar to a service centre that introduces an overall picture of the 

place and lead visitors to main features and activities offered on the site. For Koh Kred case, the area right 

after the getting off must be redesigned with a range of attractive orientation of services and experiences, 

which will create an impressive tourism façade of the place. The last concern involves the environmental 

condition of the place. Objects left unused near the walkways and along the canals, such as old boats, 

damaged signs and cut tree branches, can be viewed as debris and distracting visitors’ pleasure as well as 

causing a discontinuity of visitor flow, both pedestrians and bikers. Site physical management is critical, in 

particular for internal logistics, in that it should help reduce a discontinuity and enhance the existing carrying 

capacity of the place by distributing visitors to other areas of the place. 

 

CONCLUSION AND FUTURE WORK 

 

Thoughtful planning and careful management will influence the growth of tourism in sustainable way. 

As cultural tourism becomes more diverse and sees its growth in this globalized era, Koh Kred will be able 
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to appreciate a future progress, under the scheme that the planning must be both to preserve its heritage, to 

produce income from tourism sector to the local, and to promote the local knowledge and involvement. Even 

though the globalization may gradually be altering consumers’ preferences in tourism consumption in a more 

diverse and unpredictable manner, some preferences among the others still embrace the aspects of cultural 

and ecological product diversity and innovation, and the so-called nostalgic demand. It should be now or 

never that the locals of Koh Kred must realize this opportunity and collaborate to plan for the place with a 

sustainable mind, by managing their heritage authenticity in the context of tourism, not to fall into a fashion 

of the mass market. 

 

ACKNOWLEDGEMENTS 

 

The author would like to thank a local scholar of Koh Kred Community, local people living in the area 

and local authorities who dedicated their time for the interviews, and the Research and Development 

Institute, Suan Sunandha Rajabhat University, Bangkok, Thailand for academic support. 

 

REFERENCES 

 

[1]  C.A.  Gunn (1988), “Vacationscape:  Designing Tourist Regions” , Van Nostrand Reinhold Company, 

New York.  

[2] C. Goulding (1999). “Heritage Visitor Attractions: An Operations Management Perspective”, Chapter 

4, Editors: A. Leask & I. Yeoman, Cassell, First Edition, London, Pp. 54-67. 

[3] M. Shackley (1999), “Heritage Visitor Attractions: An Operations Management Perspective”, Chapter 

5, Editors: A. Leask & I. Yeoman, Cassell, First Edition, London, Pp. 69-82. 

[ 4]  B.  McKercher & H.  du Cros ( 2002) , “ Cultural Tourism:  The Partnership between Tourism and 

Cultural Heritage Management”, Chapter 1, The Haworth Hospitality Press, New York, Pp. 1-10.   

[ 5]  International Council on Monuments and Sites and ICOMOS International Cultural Tourism 

Committee (2002), “ICOMOS International Cultural Tourism Charter: Principles and Guidelines for 

Managing Tourism at Places of Cultural and Heritage Significance” , ICOMOS International 

Scientific Committee on Cultural Tourism, Victoria. 

[6]  S.  Page & C.M.  Hall (2003) , “ Managing Urban Tourism” , Chapter 2, Pearson Education Limited, 

Essex, Pp. 27-53. 

[ 7]  E.  Phirom ( 2005) , “ Koh Kred, the Living Culture; Simple and Beautiful”  ( in Thai) , N.P.  Screen 

Printing Limited, Bangkok. 

[8]  N.M. Breakey (2005), “Tourism Destination Development-Beyond Butler”, University of Queensland, 

Australia. 

[9]  Butler, R.W.  (2006). “The Future and the TALC.  The Tourism Area Life Cycle, Vol.  2, Conceptual 

and Theoretical Issues”, Cromwell Press 2, Clevedon. 

[ 10]  H. K.  Park ( 2006) , “ A Study on Tourist Area Life Cycle and Marketing Strategy- A Case of            

Jeju Island”,   KDI School of Public and Management, Korea. 

[ 11]  J.  Sirithuwanon ( 2008) , “ Socio- Cultural Changes of Mon Community on Koh Kred, Nonthaburi 

Province” (in Thai), Phranakhon Rajabhat University, Thailand.  

[12] L. Zhonga, J. Dengb & B. Xiangc (2008), “Tourism Development and the Tourism Area Life-Cycle 

Model: A Case Study of Zhangjiajie National Forest Park, China”, Tourism Management, Vol. 29, 

No. 5, Pp. 841–856. 



 

© ICBTS Copyright by Author(s)                        The 2017 International Academic Research Conference in London     55 

 

[13]  P.  Wechtunyagul (2008) , “ An Integration of Cultural and Natural Heritage Values for Sustainable 

Tourism in Koh Kred, Nonthaburi Province” Silpakorn University, Thailand. 

[14] S. Phattanawasin (2009), “Conservation and Development of Koh Kret Community Environment in  

Nonthaburi”, Journal of Architectural/Planning Research and Studies, Vol. 6, No. 2. 

[15] C. Pongajarn (2010), “Tourist Destination Development in Pai District, Thailand: An Actor-Network 

Perspective” Wageningen University, Netherlands. 

[16] S. Charoenchaisombut (2011), “Environmental and Social Impacts of Tourism: A Case Study of Koh 

Kred, Nonthaburi Province” Silpakorn University, Thailand.  

[17] I.W. Budiasa, & I.G.A. Ayu Ambarawati (2014), “Community Based Agro- Tourism as an Innovative  

Integrated Farming System Development Model towards Sustainable Agriculture and Tourism in 

Bali”, J. ISSAAS, Vol. 20, No. 1, Pp. 29-40. 

[ 18]  S.  Ćopić et al.  ( 2014) , “ Transformation of Industrial Heritage- An Example of Tourism Industry 

Development in the Ruhr Area (Germany). Geographica Pannonica, Vol. 18, No. 2, Pp. 43-50. 

[ 19]  K.  Wongleedee ( 2015) , “ Marketing Mix and Purchasing Behavior for Community Products at 

Traditional Markets”, Procedia- Social and Behavioral Sciences, Vol. 197, Pp. 2080-2085. 

[ 20]  J.  Lomprakhon  et al.  ( n.d. ) .  “ The Marketing Mix and Tourist Behavior to Ko Kret, Nonthaburi 

Province” (in Thai), Sriprathum Academic Journal, Chonburi. 

[21]  The Government Publics Relation Department (n.d. ) , “ Nonthaburi Province Development Plan of 

2014- 2017 (in Thai)”, URL: http://ict.prd.go.th/ewt/region8/download/youdtasad/yodtasad_nonta 

buri.pdf 


	1 (64) Raghad Ibrahim
	2 (10) Dina ElSalmy
	3 Full Paper LO17-1101_Tasanee Satthapong (2)
	4 Full Paper LO17-1104_Narumon Chomchom (1)
	5 Full Paper LO17-1107_Siripen Yiamjanya (3)
	6 Full Paper LO17-1108_Nuntana Ladplee (1)
	7 (84) TRAN TRUNG KIEN
	8 Kritchanat Santawee
	9 (51) Krongthong Khairiree (สวนนันท)
	10 (53) Darma R. Khairiree(สวนนันท์)

