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Studying Motivation to develop tourists satisfaction
(the case of Russian visitors of Pattaya, Thailand)

Faculty of Management Sciences
Phakit Treesukol Suan Sunandha Rajabhat University,

Bangkok, Thailand
Abstract

With the number of Russian tourists who visited Thailand increased from 336,965 in 2009 to 634,312 in
2015, it is significant to find out how Russian visitors evaluate the quality of different facets or atiributes
of a destination image of a major tourist city like Pattaya.

The purposes of the study are to: 1) identify Russian tourists’ demographics and travel patterns; 2)
examine Russian tourists’ motivation to take the Pattaya area trip; 3) examine the level of importance of
information sources; 4) identify the level of satisfaction of Russian tourists on their travel experience on
the Pattaya area attributes; and 5) examine the intention to return and willingness to recommend the
Pattaya area and Thailand. The findings will demonstrate correlation of both push and pull factors.
Family and/or friends and the Internet are expected as important sources in trip decision making. The
findings will demonstrate how Russian tourists are generally satisfied with the Pattaya area’s attributes,
and show the desire to revisit and recommend Pattaya and Thailand as travel destinations.

Introduction

Tourism is one of the most significant economic contributors to
communities, countries, and the world as a whole. A large number of
communities around the world have developed into tourist destinations in order
to draw income from tourism activities. However, tourism has not only brought
economic benefits, but also environmental impacts that burden the local
ecological system. The environmental and ecological impacts caused by the
tourism industry on communities call for more environmental-friendly behavior
by tourists. McKercher (1993) proposed that tourists have an innate tendency to
over-consume resources in a temporary place. As a result, natural resources are
over-consumed during the high season when the number of tourists is higher
than the carrying capacity of the place. Miller et al. (2010) suggested that
tourist expectations for an entitlement and the “right to holiday” acts as a
barrier to pro-environment attitudes and behaviors.

Several conceptual approaches of change agents of environment-friendly
behavior can be identified: leaming, emotional attachment and ownership of
property. It is often suggested that sustainable tourism is a question of learning.
For instance, eco-tourism or nature-based tourism makes tourists more aware of
the environmental problems of tourism and can change their attitudes towards
environment-friendliness. Dolnicar et al. (2008) suggested that the concept of
regional identity or place attachment is a ground for the pro-environment
behavior of tourists, The place attachment of visitors increases their intention of
returning to the destination in the future, thus rendering them more concerned
about preserving the environment of the place.

The objective of this research is to provide insights for local communities in
order to set conditions that facilitate environmentally friendly behavior by
visitors. We study possible factors that encourage tourists to be more
environmentally friendly. We examine whether international visitors’ pro-
environmental behavior can be influenced by the experience of nature-based
tourism, destination attachment and the ownership of property at the
destination.

We also examine whether visitors are obstructed from exhibiting pro-
environment attitudes and pro-environment behaviors by infrastructural and
individual barriers.

167
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Literature review

Kollmuss & Agyeman (2002) defined pro-environment behavior as a behavior that consciously seeks
to minimize the negative impact of one’s actions on the natural and built world. Eagly & Chaiken (199,
defined an attitude as a psychological tendency that is expressed by evaluating a particular entity with
some degree of favor or disfavor. A pro-environment attitude is therefore defined as a positive evaluation
of performing a particular act towards environmental conservation.

There is currently no consensus in the literature as to whether tourists hold a pro-environmenty]
attitude or are indifferent toward environmental protection. A majority of studies point to the widespread
indifference of tourists toward environmentally-friendly conduct. Miller et al. (2010) identified several
studies that concluded that tourists are mostly ignorant of the impact of their behavior on the locg]
environment (e.g., Association of British Travel Agents 2002; Becken, 2007; Bohler et al. 2006: First
Choice, 2005; Gossling et al., 2006). This all suggests that currently pro-environment behavior for tourism
is generally low, although a new breed of tourists seems to show more environmental concern. Studies that
have identified pro-environmental attitudes of tourists include Dodds et al. (2010), who studied tourists
visiting Koh Phi Phi in Thailand and Gili Trawagan in Indonesia. The majority of tourists in their study
expressed a willingness to pay tax to help fund initiatives for environmental and social protection. Page
(2009) claimed that ‘new” tourism is characterized by more experienced travelers who have a growing
concern about the environmental impact of their holidays on the place they visit.

However, the literature review implies that the “old” form of tourism still remains common in the
package holiday market (Page, 2009). Therefore, central to the argument for sustainable tourism is the
behavioral or attitudinal change of tourists. Three possible drivers of change can be identified: experience,
attachment and ownership. Theoretically, experience facilitates a learning process towards attitudinal
change; attachment is based on a bonding process that creates emotional affinity and empathy with a
destination, and ownership of property at a destination provides an economic rationale for a pro-
environmental attitude of a tourist.

Hypothesis 1: Nature-based tourism experience increases visitors” pro-environment attitudes.

Hypothesis 2: Destination attachment increases the pro-environment attitudes of visitors.

Hypothesis 3: Ownership of property increases visitors’ pro-environment attitudes.

Hypothesis 4: Pro-environment attitude is positively correlated with pro-environment behavior.

Hypothesis 5: Individual barriers negatively influence visitors’ pro-environmen: attirudes.

Hypothesis 6: Infrastructure barriers negatively influence visitors® pro-environment attitudes.

Hypothesis 7: Infrastructure barriers negatively influence visitors® pro-environment behaviors,

Research Methods

Initial in-depth interviews with industry experts and 15 intemational tourists in Thailand were
conducted to examine the appropriateness of the measures. International tourists were approached
on a convenience basis with an atempt at obtaining a balanced mix of demographics. Five
questions were used to measure namre-based tourism experience, One question asked whether a
respondent has been engaged in different types of nature-based tourism activities, and four
questions examined the frequency of involvement with nature and activities related to nature. The
four questions were based on definitional features of sustainable tourism and ecotourism compiled
by Dolnicar et al. (2008). A Likert scale of 1-5 was used to measure the level of frequency of
involvement in nature-based tourism. The Cronbach's alpha for the resulting scale of 0.75 is
acceptable, while the new item indicating “interaction with native people” was slightly above 0.3
on the scale.

The destination attachment of visitors is measured by six questions, of which four were drawn
from the work of Vaske & Kobrin (2001) and one from Yuksel et al. (2010).

Measurements were made on physical and social attributes. Physical attachment includes aspects
such as natural attractions and climate conditions. “Interaction with local people”, occasionally
discussed in literature, came out as a principal source of attachment in the pilot test. Thus, the
item - “I have an emotional attachment with the local people” - was added to capture the social
attribute of place attachment in this study. A Likert scale of 1-5 was used to measure the level of
destination attachment. Results showed a high degree of reliability with a Cronbach's alpha of
above 0.9.

www.euraseans.com
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Questions on pro-environment attitudes and behaviors are designed to measure intemational
visitors level of concern for the environmental conservation and natural resource consumption.
They were further subdivided into five major areas of concem, namely: 1) CO2 emission from
tourism activities, 2) environmental protection at tourist destinations, 3) natural resource
consumption by tourists, 4) environmentally friendly tourism products, and 5) local environment
conservation initiatives and activities. Each of the above issues was selected from studies by
various researchers, specifically: “CO2 emission surcharge on air travelling” (Brouwer et al.,
2008), “environmental-friendly products by tourism suppliers” (Lee & Moscardo, 2005), “tax to
protect the natural environment™” (Dono et al., 2010; Dodds et al., 2010), and “metering in hotels™
(Miller et al, 2010). Two questions were created after satisfactory review by industry experts.
They are: “foreign visitors should be role models for locals in taking care of the environment”,
and “visitors should inform the local authority if they see natural resources being damaged”. A
Likert scale of 1-5 was used to measure the level of pro-environment attitude. Nine questions on
visitors” pro-environment behaviors were designed based on common environmentally-friendly
behaviors found in literature, namely: recycling, water and energy conservation, use of eco-
friendly products (Lee & Moscardo, 2005), sorting/recycling trash (Vaske & Kobrin, 2001),
reduction of CO2 emissions while traveling (Miller et al., 2010). A Likert scale of 1-5 was used to
measure the frequency of their pro-environment behaviors.

From the survey, the scales for both pro-environmental attitudes and pro-environmental behaviors
have an acceptable degree of reliability with a Cronbach's alpha of 0.84 and 0.76 respectively.
Sitational barriers were measured based on eleven aspects, The items were divided into two
types: individual barriers and infrastructure barriers. Questions on infrastructure barriers relate to
the following issues: lack of information (Fietkau & Kessel, 1981; Blake, 1999; Hines et al.,
1986; Miller et al,, 2010), lack of pro-environment products (Blake, 1999; Hines et al., 1986),
lack of infrastructure (Fietkau & Kessel, 1981; Kollmuss & Agyeman, 2002).

Individual barriers included lack of time (Blake, 1999), locus of control (Hines et al.,1986; Blake,
1999), entitlement to holiday (Miller et al, 2010), egoistic orientation (Stern, 1993),
individualism (Blake, 1999), and being influenced by different social norms (Ajzen & Fishbien,
1980). The Cronbach's alpha of 0.9 for infrastructural barriers is high while for individual
barriers, reliability is considerably lower.

Property ownership refers to titles on houses, apartments, condominiums and others.

Questions about ownership of property at the destination cover both real ownership as well as the
intention or desire for ownership. This was done in order to determine attitudes rather than to test
the ability to buy property, since property ownership is correlated with the individual wealth of a
respondent. In this way, tourists with insufficient funds are given the opportunity to rate the
degree of their desire to own property at the holiday location. Finally, several demographic
characteristics of the respondents are recorded.

The target population of this study is Russian visitors aged 17 years and above who have stayed in
Thailand for a minimum of one night to a maximum of one year on each visit. International
visitors are divided into two major groups: those with property and those without property (in
Thailand). The sample was recruited separately in order to balance the number of respondents in
each group (quota sampling). Within each group, recruitment was conducted randomly. The main
survey conducted in Pattaya from mid-October to mid-December 2011 was self-administered and
based entirely on self-reporting.

The initial sample consisted of 330 respondents, but only 300 questionnaires were valid.

Conclusion And Further Research

Tourists’ pro-environment attitudes are negatively influenced by their own psychological
barriers such as a “vacation mindset”, and perceived lack of environmental responsibility.

These psychological barriers negatively affect their pro-environment attitudes and are
hindrances to sustainable tourism. This research has found that destination attachment, and
nature-based tourism experiences are significant factors that directly or indirectly influence
visitors’ pro-environment attitude, which will in turn influence their behavior. The tourism
industry offers perspectives for sustainable tourism. Common marketing wisdom guides the

169
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path forward: relationship management and customer retention. Pro-environmental attitudes
build over time when tourists become attached to a place. This requires working with tourists
continuously; encouraging them back to the same place and letting them participate in the
local community. Many countries make it difficult or impossible for foreigners to purchase
local property. Being able to purchase property renders visitors more involved and
responsible, strengthening the protection and sustainability of the environment.

While psychological barriers of general tourists are subjective matters which are difficult
1o improve, authorities at local destinations can nonetheless establish measures which will
improve the environment in the shorter term by providing more pro-environment facilities,
infrastructure, products, and effectively communicating the availability of such products and
services to the tourism markets.

This study identifies or confirms emotional attachment as a central motivator for the eco-
friendly attitudes and behavior of tourists, The process under which tourists develop this place
attachment must therefore be examined further. [t will also be useful to study how eco-
learning can be integrated into tourism, and how governments can establish effective
mechanisms for promoting nature-based tourism,
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