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Consumer Behavior and Marketing Mixed Factor Effect on
Consumer Decision Making for Thai Movies Presented in

EGYV Seacon Bangkae cinema

Pongsawee Supanonth Faculty of Management Science,
SuanSunandhaRajabhat University, Bangkok, pongsawee.su@ssru.ac.th
Thailand
Abstract

This study aims to investigate the consumer behavior and marketing
mixed factor effect on consumer decision making for movies
presented in EGV seacon bangkae cinema . The research method
will using quantitative research, data was collected by questionnaires
distributed to the audience in the EGV seacon bangkae cinema for
400 sample by accidental sampling technique. Data was analyzed by
descriptive statistic including percentage, mean, standard deviation
and inferential statistic including: Independent t-test for hypothesis
testing. The results showed that marketing mixed factors affecting
consumer decision making for movies presented in EGV seacon
bangkae cinema by gender as different as less than the 0.05
significance level. It was found that the main actor , promotion of
EGV seacon bangkae cinema, facility of watching movies, kind of
movie and quality of theater respectively had a vital influence on
their attention and response which makes the advertisement more
attractive is in harmony with the research hypotheses also.

“Bv_mrns Behavior, Marketing Mixed Factor, Resonance,

Consumer Decision Making, EGV Seacon
Bangkae cinema
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Introduction

The beginning of the film formed in May 2398. When the film was, first movie was produced by Alexander

Parked Britain later in the year until the year. 2435 the developer has produced a film projector by Thomas A.
Edison regard the movie was filmed and released by the publisher and that is an evolution of the film & movie
and a movie projector. Thus, it happened the film story about dance in various forms to film the first time.
Edwin Porter, in the year. 2446 appear to have been very popular in the time and can be seen clearly more than
the black and white film has no sound it become a film with the colors and sounds in the modem era.
In Thailand from there the film for the first time in years, Prof. Marchovsky 2440 by a Frenchman, an animated
film called Parisian circulation Cinema Autograph at the grand theatre's grandson. Since then, Thailand has a
movie ever to film to Thailand and many foreign films a day
The past and the present for over 100 vears, the film has developed steadily and creatively coupled with a
positive response from people in society continue sand finally, the person invelve the film has to set a role on
social issues to prevent a number of such entertainment. The film is cheap entertainment that help people get
pleasure from imagining the rush on film to supplement additives is missing or can occur from real life of our
people. The film society can lead to valuable content about environmental occur in each period and evolved
products rich to help promote the economy into industry revenue for the country is magnificent Because the
film is not just entertaining for groups only but the entertainment business that have value to the owner and
those involved in the movie business can earn enormous and so on
It can be seen that the film comes in many social aspects together but the film also features specific examples, it
is undeniable that the "media" kind of influence on the daily lives of people for a long time and when the film
into the modern era, which is communication without borders. The key features of such films are linked to the
status of a movie became. "Entertainment Business". This is due to the expectation of producing a film with
any changes from the original to meet the needs of investors and consumers or audiences are interest in more
movies. This results in a more productive way as can be seen from a variety of film genres, variety film came in
with a mechanical system to produce clear. The status of the film, thus, changing the film industry as a fully
film business.
From past to present For over 100years, the Thai Movies are developing and innovating continuously. Coupled
with a positive response from people in society continues. And finally, the film has to have a role on social
issues. A number of such entertainment. The film is an entertainment medium is to help people get pleasure
from fantasy to life on film. .Additives to enhance the social aspect missing movies can be a valuable contents
on the environment that occurs each period. The economic, social, political and cultural events of the past or
news on a daily basis to communicate with people in society. The study People who are interested in learning
film production from various educational institutions of art films to convey the beauty of art and help strengthen
national identity. It has been regarded as the seventh art. To help promote the economy into industry revenue for
the country gracefully. Because the film is not only entertainment for groups only. But the entertainment
business that has value to the business owners and those involved in the movie business. Can earn enormous

EGV (EGV - Entertain Golden Village), a subsidiary of one of the theater business. Operated by the
company EGV Entertainment Plc , started from the Foreign Investment andThailand by MrPoolvoralaks and his
family Poolvoralaks with the Golden Heart of the West. Hong Kong and Village Roadshow in Australia. The
use of trade names in the first Entertain Golden Village Intemational (EGV) opened its first branch at the Mall
Future Park Bang kae since 2537 under the name Bang EGV 10 a total of 10 plants (in particular. plant 3 is a
two-story garage and a sound system THX) to promote the first time. Cinema in the world
And that the EGV cinema is the first in a multi-plex. The change in cinema system from a single plant or a plant
Stand Alone There is many small theaters and reinforced by a digital sound system. Located inside the
mall With ticket sales Ticket reservations and seat selection by computer. Then, in early 2543, EGV opened
branches in the country's first multi-plex theater. Until the year 2547 Major Cineplex became the largest
shareholder of the company EGV Entertainment Plc (Company) and embark divestiture. To withdraw from the
stock exchange official.

The researcher is interested in researching the matter. "Consumer behavior has on the current movie: a case
study cinema subsidiary EGV" to study the behavior of the audience to watch the films screened at the EGV
Seacon Bangkae cinema. This is one factor that makes a significant contribution to the observations of the
researchers in the current response of the audience that has continued for the film outside of the EGV.
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Literature review

A. The Concept of Consumer Behavior

Consumer behavior is an individual’s purchase and consumption decisions, influenced by culture,
social class, and reference group.Customer retention is the rate at which customers remain engaged
with an organization through renewals or continuing to purchase new products or services from the
same organization. Customer loyalty is the desire of the customer to remain with an organization
because of the value the customer receives in product, quality, sales support, and availability. Loyalty
exists as behavioral or attitudinal.

Behavioral loyalty exists when a customer engages in the repetitive purchasing of an
organization’s products or services. Attitudinal loyalty is a consumer’s bias for a brand and includes
word-of-mouth advertising such as referrals. The study was limited to personal insurance. Personal
insurance includes those types of insurance typically used by a household, such as homeowners’ and
automobile insurance. Other types of insurance include life and commercial. Personal insurance is
undergoing changes in the analysis of consumers, leading to change in pricing strategy.

1. Consumer Decision Making

The review of the literature on decision-making begins with an examination of trade, economics
and behavioral finance positions relevant to the aforementioned aims and constraints. The behavioral
decision research approach is presented first because it may Consumers often act on information that
is less than complete and far from perfect. As a result, they are often faced with at least some degree
of risk or uncertainty in their purchasing decisions. However, risk is not the only factor consumers are
sensitive to in the context of an Internet purchase; the perceived benefit provides consumers with an
ncentive for purchase behavior. Combining perceived risk and perceived benefit, Tarpey and Peter
provided a valence framework which assumes that consumers perceive products as having both
positive and negative attributes, and accordingly consumers make decisions to maximize the net
valence resulting from the negative and positive attributes of the decision. This framework is
consistent with Lewin'sand Bilker's and theories, which provide a theoretical framework for this
study.

2. Purchase and Intention to Purchase

Drawing on the Technology Acceptance Model, Theory of Reasoned Action, and Theory of
Planned Behavior many e-commerce studies have shown that consumer intentions to engage in online
transactions are a significant predictor of consumers’ actual participation in ecommerce transactions.
The relationship between intention and behavior is based on the assumption that human beings
attempt to make rational decisions based on the information available to them. Thus, a person’s
behavioral intention to perform (or not to perform) a behavior is the immediate determinant of that
person’s actual behavior .Based on the intention—behavior relationship, we argue that behavioral
intention, or more specifically intention to purchase(INTENTION) from a certain vendor through the
Web, is a predictor of a consumer’s actual behavior or purchase decision (PURCHASE).

3. Perceived Risk (RISK)

A consumers’ perceived risk is an important barrier for online consumers who are considering
whether to make an online purchase. In this study we define perceived risk (RISK) as a consumer’s
belief about the potential uncertain negative outcomes from the online transaction. Since the concept
of perceived risk appeared in the marketing literature, various types of risk have been identified and.
For example, Jacoby and Kaplan identified seven types of risks: financial, performance, physical,
psychological, social, time, and opportunity cost risk. In the case of Web shopping, three types of risk
are said to be predominant financial risk, product risk, and information risk (security and privacy). [5]
Product risk is associated with the product itself; for example the product may turn out to be defective.
Financial risk, including opportunity cost and time, is related not to the product but to the marketing
channel (the Internet); for example the online transaction may be duplicated because of technological
error or unintended double-click the purchase button. Information risk is associated with transaction
security and privacy; for example, the requirement that a consumer submits credit card information
through the Internet can evoke apprehension due to the possibility of credit card fraud A consumer’s
perceived risk has been found to influence his or her online decisions [4]. It is common for a customer
who is making an online transaction to be reluctant to purchase on the Web because the sense of risk
may be overwhelming when compared to the traditional mode of shopping. In the case of a brick-and-
mortar retail store (e.g., Wal-Mart), consumers can walk into the store and usually touch, feel, and
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even try the product before deciding whether to purchase it. This immediately reduces the amount of
perceived risk, and probably strengthens customers’ positive opinions about the brickand-mortar
stores. In contrast, when purchasing from an Intemet store, a customer has to provide substantial
personal mformation, including address, phone number, and even confidential credit card information.
After providing the necessary information, the shopper can only hope that the transaction will be
processed completely and accurately. In most cases, he or she has to wait for days until the product or
service is delivered and the transaction completed. Thus, it should not be surprising that consumers
will be attentive to risk in online transactions, and such risk may influence their decisions about
whether or not to purchase from an online vendor,

The selection of movies is considered a leisure activity that most people are motivated
discrimination, which involved the same, Austin has discussed this issue with the classification of
motivation people who make movies into three categories.

B. Marketing Mixed

From this research on consumer behavior has on the curment movie case study onEGV
seaconbangkae cinema"which will induce consumers as audiences turn to movies to stream out more
or to make a movie out of the stream known by more people. It is very important to be part of the
marketing films (4 P's) to help to attract people to watch films outside the stream, Services (Product or
service) Chusit Chuchatreferred to NattatineJaiven describes the product characteristics that include
the following.

Basis of design (Basic Design) such as the T's aero components such means of cinemas in small,
medium or large facilities abroad in cinemna much.

Presentation (Presentation) to create an atmosphere and environment in cinema to the heart, such
as pan con beautiful landscaping in boosting the public in cinema. The hall is beautiful Dressing and
other area locations.

Services (Services) good service. J. motto for the service. And great personalities as a key
component in delivering products to customers.

All (Brand) brand of products is well known. And a great Imagery The impression to the people.

For products related to the movie theater. Gibraltar is part of the five additional reasons included
below.

The impression and the environment in cinema.

The facilities and services such as restaurants, recreational activities and transportation systems.
Souvenir shop

Access to the source convenience and speed of travel is an important one. Therefore, access to
sources require building production fundamentals such as roads, airport, port, railway vehicles and
safety vehicles that are promoted by the central government. These are able to meet the demand.
Interests of Consumers and affect the movie. Or in the consumer's home.

Price (price) for cases related to movies, including price. The fee for the movie discount duration
of the payment value and appropriate that consumers are willing to pay to watch movies in theaters
first time.

Channels of distribution (Place) are many products available and easy to purchase, it will allow
consumers to assess what types of channels offered. It may influence the perceived image of the
product. Which in this case means Convenient to watch movies in theaters and in homes of
consumers. Organisms are classified into two categories.

Cinema means bringing out the movie theaters has set out - and the day of the screening. The
exact time Consumers need to watch out.

Sales and rental of films means a store that sells. Or rental of films, DVDs, VCDs, which
consumers will have the convenience of watching at home or in private. It requires a device to project
itself is VCD, DVD and television.

Promotion (Promotion) promoting, marketing strategies can influence consumer purchase
decisions every step of the process in to the news marketers to be "reminded” that the consumer
knows he has a problem. Product marketers can be solved, and it can deliver more value to its
competitors. When news of purchase to confirm that the corect purchasing decisions of customers
consists of the five events,

Promotion (Sales Promotion), often in combination with advertising and sales. The staff act
together. Promotion to the Bhagavad Bridges. Includes various activities, including the use of sample
(Sample) Card promotion or coupon (Coupon) offering discounts (Price Packs) offering premium
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(Premium) to stamp stored redeem (Trading Stamp) and. Send lottery sweepstakes (Sweepstake), in
addition to promotion to the Bridges Bhagavad ago. May promote to the middleman or sales, By
means of a special discount or distribute its grant to the mediator. Prize money (Bonus) competition
between sales staff, etc.

PR (Public Relations) and publishing (Publicity) as a tool for promoting the market, The objective
is to build a Thomas Federation of the public that are associated with the direct business, which
include the Bridget Bhagavad dealers, employees, government and the public, the other by the civil
Thomas Federation have. Its main aim is to build the imagination of businesses to feel good in the
eyes of the general public rather than promotion.

Direct Marketing (Direct Marketing or Direct Response Marketing and Marketing Direct (Online
Marketing) to communicate with the target to the enemy's response (Response) directly during the
consultation refers to various methodologies. Marketing used to promote products directly to the
fiddle and causes immediate response include telephone sales, sales using direct mail, sales by
catalog, telephone sales, radio or newspapers, which attract the other hand. A response such as coupan
redemption.

In conclusion, the concept of marketing that affects the movies. Consumer behavior is related to
the decision-making process to acquire products and services that meet consumers' needs in various
fields. In behavioral studies researchers have introduced the concept the behavior of the current movie
with the respondents

Development of Trading Service on Thai Border Transport in
ASEAN Free Trade Area : Case Study Ranong Province

Sakapas Saengchai Faculty of Humanities and Social Sciences, Suan
Sunandha Rajabhat University, Bangkok, Thailand sakapas.sa@ssru.ac.th
Abstract

The study of development of trading services on Thai border
transport in ASEAN Free Trade Area, case study Ranong
province. There are aims to study and analyze the expansion of
trade links Transport of Thailand border. In the framework of
cooperation and agreement of the ASEAN Free Trade Area and
the ASEAN Economic Community. There is qualitative study
which collection data from observation involved, depth
interviews,  discussion  groups, government officials,
entrepreneurs and people in Ranong province. The study
indicated that the development of commercial transportation
services is 1) Cross Border Supply has expanded transit of goods
by sea and developing a deep water port in the cross-border
transport services, Including transport links, with transport by
land, 2) Consumption Abroad that Ranong is the border area to
contact, investment, transactions, trade on coastal shipping. To
connect with entrepreneurs and venture overseas to Thailand, 3)
Commercial Presence establishment of centers providing freight
and other services in ASEAN with the collaboration of public
and private sector and 4) Presence of Natural Person has
movement and personnel exchanges for state sector,
professionals on transportation services and labor between
ASEAN countries. To develop the knowledge, skills, abilities,
potential for collaboration. And to strengthen cooperation in
trade, economic development has the strengthening of the
ASEAN Free Trade Area.
Kev_wn"ls Development, Service, Transport, ASEAN
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