PROCEEDINGS OF

cademics World
BERNATIONAE@&EONEFERENCE

- nE e’

BT LLLLLTEE

DATE: 21°-22" NOVEMBER, 2016
g e |l ISA




PROCEEDINGS OF
ACADEMICS WORLD
52nd INTERNATIONAL CONFERENCE
LOS ANGELES, USA

ISBN- 978-93-86291-30-1

O(ganized by
.‘%atademncs
Z waorld

Date of Event:

21°-22"! November 2016

Event Co-Sponsored bv

-
AR ¢ JpeE
Cy,
2 9.
1 '
Y " 3
b (LA
- A

Corporate Address

IRAJ Research Forum

Institute of Research and Journals

Plot No- 161, Dharma Vihar, Khandagiri, Bhubaneswar, Odisha, India
Mail: info@jiraj.in, www.iraj.in



Publisher: IRAJ

© 2016, Academics World 52" International Conference, Los Angeles, USA

No part of this book can be reproduced in any form or by any means without prior written
permission of the publisher.

ISBN- 978-93-86291-30-1

Type set & printed by:

R. K Printers
Bhubaneswar, India



About IRAJ Research Forum (IRF):

The IRAJ Research Forum is an International non-profit academic association under
‘Peoples Empowerment Trust® with the stated goals of promoting cooperation
among scientists, defending scientific freedom, encouraging scientific responsibility, and
supporting scientific education and science outreach for the betterment of all humanity. It is

the one of the world's largest and most prestigious general scientific society.

Objective of IRF:

< To provide a world class platform to researchers to share the research findings by
organizing International/National Conferences.

< To use the research output of the conference in the class room for the benefits of the
students.

< To encourage researchers to identify significant research issues in identified areas, in
the field of Science, Engineering, Technology and Management.

< To help dissemination of their work through publications in a journal or in the form of

conference proceedings or books.

0,
%

To help them in getting feedback on their research work for improving the same and

making them more relevant and meaningful, through collective efforts.

0,
*

» To encourage regional and international communication and collaboration; promote
professional interaction and lifelong learning; recognize outstanding contributions of
individuals and organizations; encourage scholar researchers to pursue studies and
careers in circuit branches and its applications.

< To set up, establish, maintain and manage centers of excellence for the study of /on

related subjects and discipline and also to run self supporting projects for the benefit

of needy persons, irrespective of their caste, creed or religion.

About Academics World:

Academics World is a non-profit organization that promotes the Engineering and
Technology, Science and Medical related latest developments and issues to be discussed and
experimented through interactions amongst the researchers and academician across the globe

at a common platform in association with IRAJ & The IIER.



Conference Committee

Program Chair:

Dr. P. Suresh

M.E, Ph.D. Professor and Controller of Examinations,
Karpagam College of Engineering.,

Coimbatore, India.

Kevin Wongleedee
Suan Sunandha Rajabhat University,
Thailand

Sanam Jain
Nano Serendipity Consortium Private Limited,
Mumbai, India

ElifEroglu Hall
Bilecik SeyhEdebali University,
Bilecik, Turkey

Conference Manager:
Mr. Bijan Kumar Barik
Mob: +91-9776047497

Conference Convener:

Mr. Amareswar Sahoo, The IIER
Mob: +91-9007375847

Mr. Sanket Pattanayak, Academics World
Mob: +91- 7855922996

Publication Head:
Mr. Manas Ranjan Prusty, IRAJ, India

INTERNATIONAL ADVISORY MEMBERS

Prof. Goodarz Ahmadi.
Professor, Mechanical and Aeronautical Engineering, Clarkson University, USA

Dr Chi Hieu Le,
Senior Lecturer, University of Greenwich. Kent ME4 4TB. United Kingdom

PROF. (ER.) Anand Nayyar
Department of Computer Applications & L T.KCL Institute of Management and Technology, Jalandhar
G.T. Road, Jalandhar-144001.Punjab, India.

Prof. R. M. Khaire,
Professor, Dept. Of Elex. and Telecommunication, B, V University, India

Mark Leeson

Associate Professor (Reader)

Area of Expertise: nanoscale communications,

evolutionary algorithms, network coding and communication systems

Dr. P. K. Agarwal
Professc_)r, Deptt. of Civil Engineering, MANIT Bhopal ,Ph. D: IIT Kanpur
M.E: Civil Engg IIT Roorkee, Membership: Indian Road Congress (IRC), Institute of Urban Transport (IUT)

Shahriar Shahbazpanahi

Islamic Azad University,

Depanment of Civil Engineering, Sanandaj, Kurdistan, Iran, PhD (Structural Engineering),
University Putra Malaysia, Malaysia , 2009-Present



Harun Bin Sarip

Head of Research and InnovationDept, UniKL-MICET

Doctorate: Université de La Rochelle, France

Member: International Society of Pharmaceutical Engineer, Singapore Chapter

Dr. Md. Al-Amin Bhuiyan
Associate Professor

Dept. of Computer Engineering
King Faisal University

Al Ahssa 31982, Saudi Arabia

Prof. (Er.) Anand nayyar

Department of Computer Applications & LT.

KCL Institute of Management and Technology, Jalandhar
G.T. Road, Jalandhar-144001

Punjab, India

Prof. Aleksandr Cariow
Institution or Company: West Pomeranian University of
Technology, Szczecin

Dr. VPS Naidu
Principal Scientist & Assoc. Prof., MSDF Lab, FMCD
CSIR - National Aerospace Laboratories, Bangalore, India

Mr. P. Sita Rama Reddy
Chief Scientist ,Mineral Processing Department, CSIR - Institute of Minerals & Materials Technology
Bhubaneswar. India, M.Tech. (Chem. Engg., IIT, KGP)

Dr.P.C.Srikanth,

Professor & Head, E&C Dept, Malnad College of Engineering, Karnataka
Senior Member IEEE, Secretary IEEE Photonics Society,

M.Tech: lIT. Kanpur, Ph.D: In IISc Photonics lab

Prof. Lalit Kumar Awasthi,

Professor, Department of Computer Science & Engineering
National Institute of Technology(NIT-Hamirpur),

PhD, IIT, Roorkee, M. Tech, IIT, Delhi

Dr. Chandra Mohan V.P.

Assistant Professor, Dept. of Mech. Engg., NIT Warangal,
Warangal. Ph.D : Indian Institute of Technology(IIT),Delhi
M.B.A: Alagappa University

Prof. LSuneetha,
Associate Professor, Dept. of ECE, AITS, Tirupati, India

Dr.s. Chandra Mohan Reddy.
Assistant Professor (SG) & Head.Dept. of Electronics & Communication Engineering, INTUA College of Engineering, Pulivendula.
Ph.D,J.N.T. University Anantapur, Anantapuramu

Gurudatt Anil Kulkarni,
I/C HOD E&TC Department, MARATHWADA MITRA MANDAL’S POLYTECHNIC

Pasuluri Bindu Swetha
Dept. Of ECE, Stanley college of Engineering & Technology for Women, Hyderabad, India

* ko



SI No.

01.

02.

03.

04.

05.

06.

07.

08.

09.

TABLE OF CONTENTS

TITLES AND AUTHORS

The Impact of Social Media on Touristy Consumer Acculturation

»  Nurdan Sevim, Elif Eroglu Hall

Development of Heat Transfer Analysis Platform For Led Based Indoor Lighting
Module

» Jonghwan Lee, Juyoung Jang

The Use of Date Flesh as Sugar Substitute in Cracker
»  Naruemon Prapasuwannakul, Suwimon Nathong, Warissara Nirami,
Kanyarat Bussaban
Satisfaction Level From The Knowledge and Training Management at Asean Camp

\%

»  Benjaporn Yaemjamuang

A Study of Low Cost Airlines and The Influences of Important Market Factors
»  Bualak Naksongkaew

Evaluation of Public Transport Bus Network in Bangkok

»  Chalermpol Tapsai

Vital Factors That Affected The Success of Total Quality Management
¥»  Chonlada Choovanichchanon

A Comparison of Satisfaction Between Problem Based Learning and Lecture Based
Learning

»  Jarmon Sirigunna
An Important Factors Influencing The Decision of International Tourists to Travel
in Thailand

»  Juneerut Jannit, Anantachai Aeka
International Customers’ Attitude and Expectation Towards Four Star Hotel
Service Quality

» Kevin Wongleedee
Strategies For Solid Waste Management and Local Participation: A Case Study of
Phra Nakorn Sri Ayutthaya Province, Thailand

»  Natnicha Hasoontree
Factors of Quality of Providing Educational Administration Service Affecting of
University Students

»  Natnichar Kleebbuabarn, Weera Weerasophon, Jutarat Samokorn

Page No.

1-4

12-14

15-18

19-21

22-25

26-28

29-32

33-35

36-39

40-43


ilpc-acer
Highlight

ilpc-acer
Highlight

ilpc-acer
Highlight

ilpc-acer
Highlight


13.

16.

17,

18.

20.

23.

26.

Satisfaction Level From The Knowledge Management and Training at Asean Camp

»  Nopadol Burananuth

The Attitude of Learning English at College Allied Health Sciences

»  Phannee Rojanabenjakun

An Investigation of International Passengers About Level of Understanding Cabin
Crew Safety Briefing

»  Phatthanan Chaiyabut
The Implementation of The Thai Government’s Policy on The Promotion and
Enhancement of The Quality of Life of The Disabled in Thailand

»  Pimchana Sriboonyaponrat
An Examination of International Tourists on Level of Satisfaction From Thai
Tourism

»  Polamorn Tamprateep

Community Elderly Care Model
»  Rachada Fongtanakit

Diabetes Mellitus (Madhumeho) in Thai Traditional Medicine Theory

>  Saengsit Kritsadee

A Vitality of Success Personality and Major Characteristics For Small Business
Owerners

»  Sinchai Poolklai

An Enhancement of International Tourists to Bangkok, Thailand: Influence Factors

»  Siravit Koolrojanapat

An Important Factors Influencing The Level of Satisfaction of Asean Camp VI

»  Siritwan Manowan, Wichan Lertlop

Strategy Formulation Planning For Administration and Development of Professional
Football in Thailand

»  Sriparinyatoopgrajank
A Study on System and Procedure of Data Recording and Information Search of
Missing Persons, Thailand

»  Sudawan Somjai, Narong Kulnides, Sirilak Areerachakul, Suvilai Kunachiva
Treatment of Paresis and Paralysis With Herbal Medicines by Thai Traditional
Medicine

> Supalak Fakkham

The Analysis of Key Success Factors in Franchise Business

»  Teerawong Sanphiphat

44-46

47-49

50-53

54-57

58-60

61-65

66-69

70-72

73-75

76-78

79-81

82-85

86-89

90-91



27.

28.

30.

3.

33.

33.

34.

33.

36.

37,

38.

39.

Development of Herbal Facial Mask Cream From Suan Sunandha Palace Facial
Beauty

» Thanya Promsorn
The Practice of Lying by The Fire of The Mothers After Childbirth in Thai
Traditional Medicine

»  Tipvarin Benjanirat

Suan Sunandha Palace Style Aromatherapy

» Wannee Promdao

The Production of Rose Apple Taptinchan For Export

»  Wannee Sutthachaidee

Factors Affecting Participation and Waste Management For The People in
Community: Phayaprasit Community, Dusit, Bangkok

»  Wijitra Srisorn
Modeling Sustainable Management For Community- Based Tourism: A Case Study
of Floating Markets in The Lower Central Thailand

»  Jetsalid Angsukanjanakul
Good Governance in Local Government Administration: Keystone For Thailand in
Transition to Thailand 4.0 Development Scheme

»  Natnaporn Aeknarajindawat

Automated Library System in School Library: User Satisfaction

»  Siriporn Poolsuwan

Effects of Partial Substitution of Wheat Flour With Riceberry Flour on Quality of
Fried Donut

» Supatchalee Sirichokworrakit, Apinya Maneewong, Apinya Klongchai
Effect of Dried Pumpkin Powder on Physical, Chemical, and Sensory Properties of
Noodle

»  Nuntaporn Aukkanit, Supatchalee Sirichokworrakit
Single Stage Electrocoagulation of Industrial Cutting Oil Wastewater Using Iron
Plate Electrodes

»  Umran Tezcan Un, Ayse Gul
Hybrid Framework as a Cross Platform Tool For Designing and Developing a
Mobile Application Serving The Internship Program Management

»  Shutchapol Chopvitayakun
Design, Development and Analysis of Squeeze Film Dampers For High Speed
Machines

»  L.Rasidhar, Aaditya Vikas Rawat, Sai Ankit Tripathi, Sk.Roshan Zameer

92-95

96-99

100-103

104-106

107-111

112-115

116-119

120-122

123-127

128-132

133-136

137-141

142-146



40.

41.

42.

43.

Estimation of Mental States Using Facial Features to Improve a Student’s
Performance in E-Learning

»  Abdulkareem Al-Alwani

A Kind of Tracker Stabilizer System
»  Abbas Aghajani Kalkhouran

A New Design of Check Valve
»  Abbas Aghajani Kalkhouran

A Mobility Management Architecture For Internet of Things Using Coap
»  Brian Oryema, Seungman Chun, Jongtae Park

* W &

147-152

153-157

158-160

161-167



EDITORIAL

It is my proud privilege to welcome you all to the Academics World International
Conference at Los Angeles, USA. I am happy to see the papers from all part of the world and
some of the best paper published in this proceedings. This proceeding brings out the various
Research papers from diverse areas of Science, Engineering, Technology and Management.
This platform is intended to provide a platform for researchers, educators and professionals to
present their discoveries and innovative practice and to explore future trends and applications
in the field Science and Engineering. However, this conference will also provide a forum for
dissemination of knowledge on both theoretical and applied research on the above said area
with an ultimate aim to bridge the gap between these coherent disciplines of knowledge. Thus
the forum accelerates the trend of development of technology for next generation. Our goal
is to make the Conference proceedings useful and interesting to audiences involved in
research in these areas, as well as to those involved in design, implementation and operation,

to achieve the goal.

I once again give thanks to the Academics World, Institute of Research and Journals
& The 1IER for organizing this event in Los Angeles, USA. I am sure the contributions by the
authors shall add value to the research community. | also thank all the International Advisory

members and Reviewers for making this event a Successful one.

Editor-In-Chief
Dr. P. Suresh
M.E, Ph.D. Professor and Controller of Examinations,
Karpagam College of Engineering.,
Coimbatore, India.



A STUDY OF LOW COST AIRLINES AND THE INFLUENCES OF
IMPORTANT MARKET FACTORS

BUALAK NAKSONGKAEW

Demonstration School, Suan Sunandha Rajabhat University, Thailand
E-mail: bualak.na@ssru.ac.th, 2beau-beauty@hotmaiI.com

Abstract- The purposes of this research were to study the behavior of passengers who frequently flied with low cost airlines
and to study market factors which could influence the decision making of customers to patronage low cost airlines in
Thailand. This paper was a mixed research of both the qualitative and quantitative technique. A total of 15 key informants
were interviewed by using an in-depth interview. Also, a total of 400 low cost airlines’ passengers were interviewed via
questionnaire. The findings revealed that respondents were male and female at a similar proportion with the majority having
an undergraduate degree, working for private company, and had income in the range of 20,000 -30,000 baht per month. The
main decision to choose low-cost airlines was low price in which customers could purchase online. In addition, the findings
also revealed that the first three market factors influencing the decision of the respondents to patronage low-cost airlines
were low price, channel of buying ticket, and promotion factor.

Keywords- Low cost, Airlines, Marker Factors.

I. INTRODUCTION

For the last decade, the tourism industry had been
affected positively by the increasing demand in low
cost airlines which offer the lower price in domestic
routes and short international routes. Low cost
airlines have changed the Thai airline industry for the
last two decades. Even though low-cost airlines
provide their service in the domestic market more
than international market, the level of competition
has increased with the number of low cost airlines.
The first question comes to mind, what exactly is a
low cost carrier? The low cost carrier can be defined
as follows: no free food, drink, music or movies on
the plan, no VIP lounge at the airport, one price with
limited baggage, no refund, the use of electronic
ticket, short haul with point to point traffic, no
connecting flights, and the use of mainly secondary
airports [1]. In other words, the low cost carrier
focuses on low cost strategy by managing cost
effectively and efficiency in order to pass the low
cost to the passengers. The growth of low cost
airlines in Thailand and other ASEAN members has
shown that they can successfully compete with full
service airlines, especially in the area where demand
is highly price sensitive. During an economic
downturn or recession, consumers have a tendency to
be price sensitive and there is an increasing demand
for low cost airlines. Moreover, if the price gap
between low cost airline and full service airline is
widened, then there is an increasing demand for low
cost airlines. On the other hand, if the price gap
between the low cost airline and full service airline is
narrowed, then there is a decrease in demand for low
cost airline. However, low price alone is not enough,
customer satisfaction is vital for the long-term
success which comes from high customer loyalty. In
fact, satisfaction is a necessary factor but not
sufficient condition for loyalty [2]. Low cost airlines
have become a very popular choice for domestic

passengers in Thailand due to the extremely low price
and convenient channel of obtaining a ticket. The
lack of some services does not deter customers from
patronage low cost airline at all. This research paper
was aimed to study the behavior of low cost
passengers to see how and why they prefer to use low
cost airlines, and to study the market factors which
influence their decision in choosing to use the service
of low cost airlines. The market factors included
product, price, channel of distribution, promotion,
people, process, physical environment, product and
quality. Therefore, it was important to study both
behavior of the passengers who frequently patronage
low cost airlines and to study important market
factors influencing their decision to patronage low
cost airlines. It is hoped that the finding of this study
will contribute to the airline and service literatures.

Il. REVIEW OF LITERATURE

In order to understand the service industry, it is
important to understand what consumers in general
think, behave, and consume. Consumer behavior can
be defined as the behavior to make a decision about
buying and using the products or services which
include the before and after buying decision. The
behavior often includes activities and buying process
such as where to buy, when to buy, and how much to
buy [3]. Serirat, et. al. suggested the proper way to
analyze consumer behavior is by using 6 W questions
and 1 H question [4]. These important market
questions can also be explained by using the market
concept of Philip Kotler [5]. The first W question is
who is in the target market? This question asks about
the demographics of target customer. The second W
question is what does consumer buy? This question
asks about the product components that consumer
really wants to buy. The third W question is why does
the consumer buy? This question asks about the
objective or the purpose of buying the particular
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product. The fourth W question is who participates in
the buying? This question asks about the role of
people around the consumer who might have any
influence on the decision of buying. The fifth W
question is when does the consumer buy? This
question asks about timing and occasion of buying
the particular product. The sixth W question is where
does the consumer buy? This question asks about the
distribution channel of where the consumer can get
the product or service. The H question is how does
the consumer buy? This question asks about the
process of buying the product.

The consumer behavior model is based on the factors
that can create stimulus and to make the consumer
respond by making a purchasing decision. The market
factors used in this research paper include product,
price, Place or channel of distribution, promotion,
people or staff, process, physical environment, and
product and quality. In other words, the 4Ps of classic
marketing was fully utilized in this study.

1. METHODOLOGY

The focus of this study need to understand how and
what consumers think, behave, and consume. The
study of market factors influencing the decision of
passengers in patronage of low cost airlines was
based on both qualitative and quantitative methods.
An in-depth interview was utilized for the qualitative
method. A total of 15 key informants were selected
from managers, staff, sales and marketing persons
and flight attendants who worked with three popular
low cost airlines: Thai-Air Asia, Nok Air, and Tiger
Air. The key informants were selected based on three
questions: 1) Can you communicate by using Thai? 2)
Can you have at least one hour to answer the
questions? and 3) Are you currently working the low
cost airline? Moreover, the questions for an in-depth
interview were set up in two areas. First area of
questions was about what are the main reasons for
customers to choose to fly low cost airlines? Second
area of questions was about how each market factor
influence the decision to fly low cost airlines?

Since the population of passengers of low cost
airlines was unknown, this research paper utilized the
sampling method of Taro Yamane (1967) to obtain
400 samples [6]. The data was collected at Don
Muang and Suvanabhumi international airport. The
questionnaire utilized in the study comprised three
main parts. The first part of questionnaire included
the questions of demographic such as gender, age,
education, income, and occupation. The second part
of questionnaire included the behavior of passenger
or customer such as how often they use the low cost
airline, when do they often fly, and etc. The third part
of the questionnaire included the influence of the
market factors to their decision to fly low cost
airlines. Moreover, to get a good standard of validity
and reliability, the questionnaire had been read and
commented by three experts in the field of airline and

business research. Moreover, 30 pilots were done to
make certain that the questions had been tested until
it passed at least 0.7 of Cronbach alpha. Eight market
factors that can influence the purchasing behavior of
customers and results in their value perception of low
cost airlines are illustrated in Fig. 1.

8 Market Factors

Product
Price
Place
Promotion
People
Process
Physical evidence
Product and quality
Process

Consumption and Purchasing Behavior

'

Perception of
Low cost airlines

Fig. 1 Marketing Mix of 8Ps
IV. FINDINGS

From the data analysis, the finding disclosed that
male and female respondents were at the same
proportion, between 20 - 30 years of age. Most were
single. The majority earned undergraduate degree as
the highest level of education. Most of them have an
income per month between 20,001- 30,000 Baht per
month. The majority prefer to buy round-trip ticket
by internet which has an open date. The majority also
prefer to travel in small group of 2-3 members of
close friend or family members. The frequency of
traveling by using low cost airline was 2-3 times a
year. The respondents’ attitudes towards the
marketing factors indicated high level in the area of
price. The findings also revealed that the main
decision for the respondents to choose low-cost
airlines was low price in which customers could
purchase online by themselves. Also, the findings
indicated that the first three market factors
influencing the decision of the respondents to
patronage low-cost airlines were low price, channel
of buying ticket, and the availability of promotion.
These are important factors.
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TABLE 1
REASONS FOR FLYING Low COST AIRLINE
Items (N=400) %
Reasons for flying low
cost airline
1. Comfortable 19
2. Safety 15
3. Time saving 14
4. Peer pressure 1
5. Low price 44
6. Convenient 3
Person who influence
your decision to fly low
cost
1. Me 3l
2. Spouse 21
3. Friends 12
4. Family members 14
5. Boss 16
6. Others )
Day of travelling
1. Mon-Thursday 46
2. Friday — Sunday 53

The findings from table 1 revealed that low price is
the most important reason for individual to choose to
travel with low cost airline. An individual or “Me” is
the most important person to make a decision to fly
with a low cost airline. However, the day of traveling
between weekday and weekend does not make any
difference.

TABLE 3

MARKET FACTORS FROM QUANTITATIVE TECHNIQUE
Market Factors Mean 5.D. Rank
1. Product factor 4.40 0.940 5
2. Price factor 4.490 0.803 1
3. Place factor 4.45 0.799 2
4. Promotion factor @ 4.34 0.848 3
5. People factor 4.21 0.994 7
6. Process factor 4.15 0.795 6
7. Physical factor 4.18 0.796 8
8 Product and | 4.35 0.992 4
quality factor

4.42 0.980

Overall

The findings from table 3, from the quantitative
technique, revealed the level ranking of importance
by highest mean to lowest mean as follows: price
factor, place factor, promotion factor, product and
quality factor, product factor, process factor, and
physical evidence factor. In addition, the overall
means is 4.42 with 0.9870 S.D.

TABLE 3
MARKET FACTORS FROM QUALITATIVE TECHNIQUE
Market Factors Rank
1. Price factor 1
2. Place factor 2
3. Promotion factor 3

The findings from table 3, from the qualitative
technique via an in-depth interview, revealed the first
three main market factors as follow: price, place, and
promotion. This information represents the opinion of
15 key informants which had been selected from
many people who were working in the field of low
cost airline. It was found that the top three market
factors from the quantitative technique and top three
market factors from the qualitative technique were
the same factors. Therefore, low price is the most
important market factor implies the majority of low
cost airline customers are price sensitive.

V. RECOMMENDATION

The recommendation from this study can be summed
up as follows. Since the most three important factors
are price, place, and promotion in both the qualitative
and quantitative study, there should be a strategic
marketing plan developed from this finding. For
example, the advertising and promotion should focus
on the low price, extra discount, and the easiness of
buying the low cost airline fare online. The low cost
demand comes from mainly the low price. Therefore,
there should be a cut on unnecessary costs.
Moreover, since up to 72 percent of the respondents
are in the age between 21-40 years old, there should
be a marketing campaign directly on this target
group. There should be a marketing network with
other products and service such as hotel, tour agency,
spa, and etc., to allow customers to gain more value
of fare to exploit the customers cost sensitive priority.

VI. FUTURE STUDIES

Every research had its limitation. One of the
limitations of this research paper came from the
sampling technique. Since there was an unknown
population, many techniques could be utilized to
obtain better samples. Therefore, in order to get more
specific results, the future research should survey a
variety of low cost customers based on their
provinces of residence to obtain representative
opinions from a variety of provinces in Thailand.
Then, the findings may be able to generalize to find
more specific answer to devise a proper marketing
plan. In addition, future research should use a
proportion and random sampling technique with a
diverse group of low cost customers. Moreover,
future studies should use small group interviews to
investigate the reasons behind their choices to
currently patronage low cost airlines in Thailand.
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